
MEDIA RELEASE 

 
Thankyou Group launches TVC to educate Australia 

about social enterprise 
 
 
Melbourne, Australia, 7 April 2014 - Thankyou Group has today launched its latest TVC to 
showcase new products and demonstrate the meaning of social enterprise to Australians.  
 
The TVC is classified as a community service announcement (CSA), airing on Channel 7 and 
Channel 9 at no cost to the Thankyou Group, which is a social enterprise supporting aid and 
development projects in Asia and Africa. 
 
Justine Flynn, Thankyou Group Director Brand and People, said that the organisation was 
excited about the launch and anticipated the TVC would be well-received by the public. 
 
“We felt it was important to take a different approach with this ad. We wanted it to be more 
than just about Thankyou and our products; we also wanted to help educate the public on 
what social enterprise is. 
 
“Social enterprise is a growing sector in Australia, but we’re still well behind the UK and 
America in terms of industry size and public awareness. With this in mind, our aim was to 
provide an explanation of the difference between for-profit, non-profit and social enterprise 
through our creative approach, in order to educate consumers on how a simple product 
choice can have a huge impact. 
 
“It was a big feat to try and do that all within 15 and 30 seconds, but with a great team on 
board we’ve been able to produce a result that we are really proud of,” she said. 
 
Flynn also said that she hoped the TVC, through raising brand awareness, would enable 
Thankyou to increase the impact it can make in developing nations.  
 
“So far, with the help of Australians who regularly purchase our products, we’ve been able to 
help 73,340 people receive water, 67,227 people with health and hygiene training and 6865 
people secure food. We’re proud of this achievement, but we’re also aware that there is 
much more work to be done. Our aim is to keep increasing awareness about Thankyou so in 
turn we can impact thousands more lives around the world.” 
 
The ad launch demonstrates the social enterprise’s continued focus on creative marketing 
following its recent campaign that resulted in both Coles and Woolworths taking on its 
Thankyou Water, Thankyou Food and Thankyou Body Care products – all of which help fund 
projects in developing nations. 
 
The ad was produced in partnership with Kintaro Studios and Aspect Media, both of which 
provided services to Thankyou at reduced costs. 
 
You can view the 30-second TVC here: http://youtu.be/r1Y_S7GUQsg 
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MEDIA RELEASE 
To obtain images of the products, overseas projects, or the team behind Thankyou, head 
here: 
https://www.dropbox.com/sh/zklaxg6rooqsxjw/ipY_HboW-d 
 
About Thankyou 
Thankyou is a social enterprise that exists for the sole-purpose of funding aid projects in 
developing countries. After changing its name from Thankyou Water to Thankyou Group in 
July, the social enterprise announced two new product ranges, Thankyou Food and 
Thankyou Body Care. Customers can find out the exact impact of their purchase using 
Thankyou’s unique reporting system, Track Your Impact. Thankyou products are now 
available in over 4,000 stockists including Coles, Woolworths and 7-Eleven Australia.   
 
Thankyou’s products 
Thankyou Water funds a range of safe water solutions across Cambodia, Myanmar, Sri 
Lanka, Burundi, India, Timor Leste, Kenya, Haiti and Uganda. The types of projects 
Thankyou works on with its partners include community wells, rainwater tanks, water pans, 
biosand filters and gravity-fed systems. Every Thankyou Water purchase helps provide safe 
water access to someone in need.  
 
Thankyou Food projects are divided into Food for Now™ and Food for Future™ programs. 
Short-term food aid through Food for Now™ aims to address the immediate needs of 
communities that require urgent, emergency access to food aid. Food for Future™ programs 
involve agricultural, livestock and health projects that aim to improve the long-term food 
security and overall health of communities. Every Thankyou Food purchase provides a 
weeks’ worth of food to a person in need plus funding for a long-term sustainable project. 
 
Thankyou Body Care funds projects that promote health and hygiene education amongst 
communities. These programs consist of educating communities in personal, food, water 
and household hygiene through a broad range of mediums (such as school-based 
curriculums, or community-led classes). Every Thankyou Body Care purchase directly 
contributes to one person receiving health and hygiene training.  
 

http://thankyou.co/projects
http://thankyou.co/water
http://thankyou.co/food
http://thankyou.co/body



